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Focuses on Eco-Tourism
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A highly successful Tourism Atlantic ACOA trade mission has returned
from South Carolina after exploring parts of the National Heritage Corri
dor and examining many of the “best practices” and eco-tourism sites |
along the Savannah River watershed. Simon Mitchell, Technical Services |
Officer of The Lower River Passage, The St. John River Society and The =
Meduxnekeag River Association, and Arthur Slipp, of the SJRVTA and §&
Town of Woodstock, were among the participants.

Swamp Project-Walterboro, SC

The primary goal of the mission was to enable local tourism operators
and associations to obtain industry knowledge from tourism experts
and to experience model tourism products first hand. Hopefully, the information acquired will allow these
participants to assist in the development and pursuit of new ideas for improving and expanding tourism prod-
ucts within the Upper St. John River Valley and Atlantic region.

The success of the mission can, in part, be attributed to the quality of discussion with National Heritage Corri-
dor senior management staff, municipal leaders and local Chamber of Commerce officials. As the mission pro-
gressed, it became clear that partnerships were an integral part of the success in developing the corridor as an
exemplary tourist destination.

ll “Leveraged funding” from federal, state, county and municipal govern-
@ ments was utilized to supplement private sector funding from
i “incorporated” trusts, volunteer organizations and even private opera-
il tors. The strong partnerships which resulted from this coordinated ap-
§ proach now support and drive the corridor’s regional marketing plan.

§ Important lessons were learned at each site on the itinerary. Although
varied in size, location, and budget, all shared a common theme - eco-
&+ tourism and a relationship with the river. Each site was part of the Corri-
& dor’s master marketing plan and each was “tied” by common signage -
- K 2 utilizing a standardized template - to the story of the region. Along the
Carolina Heritage Outfitters way, Discovery Centers provided interpretive displays to present a the-
“putting in” on the Edisto River ~~ matic overview of the area’s history, culture and economic development.

As the mission travelled to several key eco-tourism sites along the Savannah River, participants had the op-
portunity to discuss the issues and challenges faced by each site as it developed its own unique product and
marketing plan within the context of the larger regional plan. The outfitters on the Edisto River, in particular,
commented on the value of the exposure resulting from “cross promoting’ with the State Parks Service and the
Heritage Corridor.

One of the most critical attributes in the success of each site was a realization that it was necessary to “Get the
story first...” before any attempt was made to develop an interpretative plan. Only after the research has been
completed and the partners and participants have agreed on the story, should work begin on the marketing
and site development plan.

Continue on page 3...
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Gathering of the Scots Festival- May 30-June 1, 2008

Have you ever wondered what it would be like to go
back in time to when the glens of Scotland were ruled
by the keen edge of a Clan Chief’s broadsword and
tartan-clad warriors were led into battle with the stir-
ring haunts of the highland war-pipes?

The Gathering of the Scots Festival will deliver all of
this and so much more to hundreds of visitors as they
converge on Perth-Andover, NB May 30 to June 1,
2008. In just six short years, this unique festival has
firmly established the Village of Perth-Andover as the
“Celtic Capital” of Western New Brunswick. Recog-
nized as one of the fastest growing cultural events in
Maritime Canada, the Gathering of the Scots Festival
literally transforms this beautiful community in the
Upper St. John River Valley into “A little Piece of
Scotland” for three amazing days of Celtic celebra-
tion!

Visitors become totally immersed in the festival’s
strong mandate of “education through celebration”.
The weekend is jam-packed with performances by
dozens of Celtic musicians, Scottish pipe bands and
hlghland dancers Athletics are always front and cen-

T tre with rugby matches, Scot-
tish back-hold wrestling and
the ever popular Scottish
& heavy events. Celtic retail ven-
3 dors ply their wares and ge-
nealogical kiosks abound at the
festival site (Baird’s Memorial
Campground) on Saturday.
Tantalizing choices of food and
refreshment sooth the pallet
like York’s famous “corn frit-
= ters” and the Gathering of the

Scot’s own “haggis pups”!

The real secret with the
Gathering is how you |§
can transform your g
visit from “spectator to @
participant”. ~ Events @t
such as the kilted golf |
tournament, fly casting |
competition and March
of the Clans, to name a
few, offer the unique opportunity to become directly
involved in the culture. Informative workshops open
to the public on such topics as beer and whisky tast-
ing, highland dance, an introduction to the bagpipes,
Gaelic language and traditional Scottish athletics are
very popular as well.
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The Gathering of the Scots is so much more than just
a festival for Scots! Organizers stress that participa-
tion in the festival by those without even a drop of
Scottish blood is very important: Many historic tra-
ditions of the Irish, Welch and even our own First
Nations people are fundamentally very similar. The
early tribal origins of the Scottish people parallel
many other cultures around the world.

To preview the schedule of events for 2008, access
the festival website at www.gatheringofthescots.com
or call Rod MaclIntosh (273-6710) for more informa-
tion.

From Haggis to Heavyweights and Clans to Fly Cast-
ing - it’s all at “the Gathering”. Mark your calendars
now - why not take a weekend in May and visit one of
our Province’s best kept secrets in beautiful Perth-
Andover, NB. The Gathering of the Scots - a little
piece of Scotland!

Carleton Victoria Arts Council

The final show of the season is a contemporary acoustic bluegrass concert. Hungry Hill
(www.hungryhill.ca) will perform on Thursday, April 17, at the Carleton North High School in
Bristol at 8:00 pm. Tickets are available for $20 at Nissen’s Market— Perth-Andover, Brennan’s Con-
tractors— Bristol, Andrew & Laura McCain Art Gallery— Florenceville and The Owl Book Store—

Woodstock.

The Carleton Victoria Arts Council is celebrating its twenty-ninth season of performances. For more

information visit their website at www.cvarts.ca
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Villages of Bristol, Florenceville and Centreville

Mark your calendar for upcoming events in the middle of the Valley. The Village of Centreville will host their
Community Yard Sale on May 19th and the Super Power Pull (Tractor Pull) on June 20-22.

The Village of Florenceville-Bristol Community Wide Yard Sale is May 24th. Two events in the planning
stages are Canada Day Celebrations on July 1st and “Wine up the Valley” Festival on August 23rd. Look for
more information on these events in the Summer Edition of “The Valley News”.

Kings Landing Upcoming Events

Saturday, June 7 & Sunday, June 8 - Opening Weekend
Costumed staff will be in all of the homes and farms. The trade areas will open
their doors to welcome visitors to this special opening weekend! Activities, en-
' tertainment and festivities will take place throughout the site.

Saturday, June 28 - Tuesday, July 1 - Confederation Debate
'~ ¥4 To celebrate Canada Day, step into the past and discover how our ancestors cre-

» ated this great nation. In 1865, citizens were struggling to decide whether Con-
federation was the way to improve their lives, or if it was the first step towards
ruining the economy and their future. Cast your vote in the election as the debates that formed our country
leap off of the printed page of the history books.

ACOA Heritage Rivers and Communities Mission ...continued from page 1

A second principle to emerge from the visits was the need for some form of interactive experience to actively
engage the visitor. On the site tour of The Great Swamp Project in Walterboro, SC, a naturalist guide accom-
panied the group and offered a detailed commentary on native vegetation, birds and wildlife. This clearly il-
lustrated the value of “interactive interpretation” in enhancing the educational impact of the site.

The importance of the Heritage Corridor as a successful tool for rural economic development was also evident.
The visit to the small rural community of Springfield, to the Silver Bluff Audubon Center and to the Aiken
State Natural Area served to illustrate what can be done by a small group of passionate individuals with a
“vision”. It was clear that over time, with a clearly defined plan and in spite of limited resources, high quality
festivals, attractions and products can be developed.

In addition to eco-tourism sites, the mission included visits to points of inter- }
est in Aiken, North Augusta and Charleston. Even in these urbanized areas
the importance of the river as public space was highlighted; tours focused on
waterfront development, waste water treatment planning and wetland recon-
struction projects. Visits to traditional sites such as Drayton Hall, a National
Trust preservation property near Charleston, and the North Augusta Living
History Park afforded participants another opportunity to discuss funding
and marketing issues with members of the National Heritage Corridor Board = : L
of Directors and management team. Aiken County Historical M-

Mission participants return with ideas that are immediately adaptable to the =~ sewm and Trolley -Aiken, SC
St. John River Valley and Atlantic Canada. Several eco-tourism opportuni-

ties currently exist here but the private sector must make the capital investment required to seize the moment.
Perhaps, in partnership with different levels of government, the entrepreneur might be more willing to under-
take this risk. Clearly, there is a leadership role for government in promoting and developing these opportuni-
ties.
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Are you interested in doing business with tour operators, or are you interested in capturing increased busi-
ness from them? Are you already doing business with tour operators, but want to know how to make the
partnership more successful for your business? Isn’t it time you considered joining TradeSmart?

If you are interested in promoting and selling your tourism product to the travel trade sector, we encourage
you to attend the next annual TradeSmart Introductory Seminar "Working with the Travel Trade"
as the first step in becoming TradeSmart Certified. This two-day seminar will be held at the Delta Frederic-
ton, April 21 and 22. This year, we are pleased to have three leading experts participating: Christine Alestra
of Collette Vacations; Patricia Donnelly, Kings Landing Historical Settlement; and Kim Ganong of Coastal
Inns.

TradeSmart is a program that certifies AND PROFILES tourism suppliers who understand the importance of
establishing and employing travel trade friendly business practices and demonstrate their compliance with
these business practices. It is designed to make it easier for tour operators to do business with tourism suppli-
ers in New Brunswick.

This is an introductory level seminar designed for the owners, managers and staff of tourism businesses that
have had limited experience to date in working with tour operators and others in the travel trade. It presents
valuable information on the "How To's" of travel trade business and also introduces the benefits of becoming
TradeSmart Certified. Attendance at the seminar is a requirement if you intend to participate in the Trade
Smart Certification program. Being TradeSmart Certified is a requirement if you intend to participate in
Atlantic Canada Showcase and Rendez-vous Canada.

“TradeSmart has offered us an instant credibility within the motor coach market by allowing us to work with our poten-
tial clients on their level and on their terms. By understanding their way of doing business, it has allowed us to make
instant in-roads with clients. I would strongly recommend this certification to anyone considering doing business in the
motor coach market.”- Paul McGraw, Miramichi Kitchen Party

“I better understand our tour operators’ needs as well as the appropriate value of the services my business provides. I
don’t feel so intimidated and that I need to give my products and services away to the travel trade and I'm now more
comfortable in negotiating appropriate arrangements with the trade.”- Kathy Weir, Broadleaf Guest Ranch

The deadline for registration is Friday, April 11, 2008. To register, please contact Rose
Arsenault at rose.arsenault@gnb.ca or toll free at 1-888-817-5577 or call 457-6754.

TIANB Training Opportunity

TourismTechnology.com is offering support to tourism operators who are not sure what
to do with their website this year. In a one-on-one mentoring session we discuss how to
offer accommodations online, evaluate your current website and provide suggestions
(based on market research) on how to make improvements.

The session lasts about 3 hours and costs $125. I will come directly to your place of busi-
ness or home and offer customized tips on your specific website and business situation. The session can take
place anytime during the week. If you are interested in this one-on-one session, contact Beth at (506)451-0173
or beth@tianb.com
c,»‘m”g,

'au,,-s,"gQ«" 824 Main Street | Woodstock, NB | E7M 2E8 | 1-888-568-2111| Fax: 506-325-4308 | E-mail: info@sjrvta.com



mailto:beth@tianb.com�
mailto:rose.arsenault@gnb.ca�

	The Valley News 

	Spring 2008

	Volume 2, Issue 2

	Page #

	The Valley News 

	Page #

	Volume 2, Issue 2

	Page #



<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJDFFile false

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /Description <<

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /DAN <>

    /DEU <>

    /ESP <>

    /FRA <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /PTB <>

    /SUO <>

    /SVE <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



